Data Editor





Before you start






I
 
would strongly advise making a backup of all the 
.gam files in a 
separate
 
directory as it is very easy to cause serious damage to the 
game files. 
I
 
would also advise looking at a few of the existing entries using the 
edit option to get a 
‘feel
’ for the 
way existing data is entered.





Features





When you run the editor you will be presented with a list of the 12 data files which can be edited, choose the one you wish to edit. You will then be given three editing options :-

Create new file - This will completely remove all current information within the file. This option is not recommended unless you do not want to keep any of the existing information (e.g. if you are making a 1960’s patch etc.)

Edit file - This will allow you to edit an existing record. Once selected it will ask you for the name of the song/band/artist etc which you want to edit. If found you will be presented with all the attributes of that particular record. Simply select the one you wish to edit and then delete the old value and enter the new one, information is saved automatically.

Add to file - This option allows you to add a new record to the file you are editing. Once selected you will be prompted to enter each of the attributes in turn until all the information has been input satisfactorily. You will then be asked if you want to add another record, selecting no will return you to the editor menu.



The following information should help you to understand slightly better exactly                    what it is you are editing and what consequences it will have on the game :-



Band - This allows the user to customise or add to the bands within the game, the more bands there are the more realistic the game will tend to be. However, note that a band with no members will still function as a band and will create a problem with realism so make sure that whenever you add a band you also add artists to be in the band.

Company - Adding companies will make the game harder as you are effectively creating rivals for yourself but will also add to the game’s realism.

Artist - Adding artists can also add to the realism. Make sure that all bands have at least one member. 

Song - Adding songs gives each band a greater number of options regarding what songs to release etc and so can make the process of releasing singles at the start of the game faster. Ensure that you spell all the disc names etc correctly or they will not appear on the discs they are supposed to.

Personnel - Adding personnel gives you (and the other companies) more options as to who they are going to employ to look after their departments and so increase versatility.

Disc - The more discs there are in the game the more money companies (especially the likes of SONY) make from back-sales (sales of discs released before the start of the game.) 

TV Programme - This gives you and the computer more options when promoting a disc as it allows you to appear on more television shows

New Song - This is simply a file containing a list of song titles which will be drawn upon in the game. The more of these there are the less likely it is for two bands to release songs with the same title

New Album - Exactly the same as the new song file except that it covers album titles

New Band - Again, the same as the new song file only covering new band names.

Venue - Adding new venues will allow you to have a wider choice of gigs when a tour is arranged

Style - Every band has a particular style e.g. Pop, Rock, Indie etc. This option allows you to add new styles as well as edit the details of existing styles.

File Attributes



�What It Is�What It Means In The Game�Editor Notes/ Guide Values��General Attributes����������Name�The identifying title of any record��Must be 32 characters or less�������Band Attributes����������UK Rating�A mixture of the band’s ability and their UK reputation to give an indication of how many records they are likely to sell�The higher their ability the more successful they will be�N/A (average of ability and UK reputation)��Global Rating�As above but with global reputation�as above�as above but with global reputation��UK Reputation�How well known and how popular the band are in the UK�The higher their reputation the more records they will sell regardless of their quality�Unproven Band - 20

Average Band - 50 - 70

Well Known Band - 80-100��Global Reputation�How well known and popular the band are world-wide�The higher their reputation the more records they will sell world-wide�As above��Potential �How likely the band are to improve in the future�Poor bands with a good potential can be signed on a poor contract but after a short time can be selling large numbers of records�Old/Poor band - Below 40

Likely to stay constant - Band’s Rating

Good potential - 80 -100��Ability�How talented the band currently are�A talented band, with the correct promotion will sell a lot of records, if they are not very well known they will also sign on a poor contract�Poor - below 30

Average - 40 - 60

Good - Above 70

Elite - Above 90��Age�How old the band are�The older the band the more likely their ability is to decrease and the more likely they are to retire���Contract End Week�The week the band’s current contract ends�With contract end year determines when a band becomes available for you to discuss terms with�Must be in range 0 - 52 (0 denotes an unsigned band)��Contract End Year�The year the band’s contract ends�As above���Style�The style of music the band plays (e.g. Indie, Rock, Pop etc)�Different styles result in different record sales e.g. a talented pop group will sell more than an equally talented children’s choir (unless the public’s taste changes) �Must be 20 characters or less. NOTE - If the style is not recognised by the game disc sales calculations may be inaccurate��Signed�The company the band are currently signed to�Labels can only approach to sign bands if this is set to Unsigned�Must be 32 characters or less.

NOTE - If the company name entered is not recognised by the computer then no-one will receive money from disc releases�������Artist Attributes����������Name�The artist’s first name��Must be 32 characters or less��Surname�The artist’s surname��As above��Job�The artist’s role in the band (e.g. guitarist, drummer etc)�Different roles result in different contract demands (e.g. a vocalist will demand more money than an equally talented drummer)�Must be 20 characters or less.

NOTE - If the job type entered is not recognised then the contract demands may be inaccurate��Ability�How talented the artist is in their particular field�A talented artist will perform to a high standard and stimulate higher record sales�Poor - below 30

Average - 40 - 60

Good - Above 70

Elite - Above 90��UK Rating�As with bands�As with bands�As with bands��Global Rating�As with bands�As with bands�As with bands��UK Reputation�As with bands�As with bands�As with bands��Global Reputation�As with bands�As with bands�As with bands��Future Prospects�The level of ability the artist can expect to reach in the future�The artist will not be able to develop his/her ability beyond this level�Should be at least the same as potential (below)

Poor - below 30

Average - 40 - 60

Good - Above 70

Elite - Above 90��Potential�The best an artists ability has or will be in their career�As above�As above��Character�How temperamental the artist is�If the artist is likely to trash hotel rooms on a regular basis extra costs to you will be incurred. Also an improvement to the PR department may be needed�Placid - Below 25

Average - 30 - 60

Average Rock Star - 60 -75

Volatile - Above 80��Style�The style of music the artist specialises in�Different styles can alter the artist’s contract demands. Also, if the artist is in a band which has a different style to their own problems can arise�Must be 20 characters or less.��Commitment�How much the artist wants to stay with his/her current band�The higher this is the more likely they are to turn up to gigs, the faster their energy levels will recover and the less strife they will cause within their band�Couldn’t Care Less - Below 30

Average - 40 - 80

Extra-committed - Above 85��Flair�How flamboyant/eccentric the artist is�A flamboyant artist (e.g. Michael Jackson, Keith Moon, Keith Flint etc) can greatly improve the quality of live performances, however they are also more likely to make extra demands to the hospitality department�Introvert - Below 40

Average band member - 40 - 65

Extrovert - Above 75

Flamboyant - Above 90

��Creativity�How good the artist is at writing songs and music�The higher this is the better the quality of their songs will be and the faster they will be produced. A high creativity rating can greatly increase an artist’s contract demands also�Non-writer - 0

Poor songwriter - 40 - 60

Average Songwriter - 60 - 75

Talented Songwriter - Above 80��Gender�Whether the artist is male or female�This can determine the style of a band (e.g. an all girl pop band becomes a girl band)�If the gender entered is not either Male or Female then some events within the game will not work correctly��Band�The band the artist is currently in��Must be 32 characters or less��Visual�The visual appeal of an artist�An artist with a high visual appeal can generate extra income through merchandising. Also, an attractive artist may require greater security measures�As with band��Nationality�The country of birth of the artist�Artists are more likely to sell well in a country they are from or a country that speaks their language�N/A��Live�How good the artist is at singing live�The higher this is the better the group’s live performances will be�Mimes in live concerts - less than 50

Average - 51 to 80

Good - 81 to 90

Seasoned festival performers - Above 90�������Disc Attributes����������UK Sales�The amount of copies sold in the UK��Depends on when it was released but as a rule the best singles can sell up to 2,000,000 copies and the best albums can sell 10,000,000��Global Sales�Copies sold world-wide��As above but singles can sell up to 8,000,000 and albums can sell up to 50,000,000��Last Week UK Sales�Copies sold in the previous week in the UK�Determines where the disc will be in the chart�Depends when released but new single releases by big bands can sell up to 300,000 in a week, albums up to 2,000,000. Singles that have been released over a year will not sell more than 500 copies in a week, albums not more than 2,000��Last Week Global Sales�Copies sold in the previous week world-wide��As above but new singles can sell up to 250,000eek, albums up to 500,000. A year after release a single may still sell up to 200 and albums up to 500 copies��Release Week�The week the disc was/is released�With release year determines when the disc will enter the chart�Must be in range 0 - 52 (0 denoting that no release week has been set)��Release year�The year the disc was/is released�With release week determines when the disc will enter the chart���Disc Type�Whether the disc is a single or an album�Determines which chart the disc will be entered into�Must be either Single or Album or it will not function correctly��Band�The band that recorded the disc�Helps determine how many copies the disc will sell�Must 32 characters or less��Real Disc Title�If the disc shares its title with another disc the name should be <disc name> (1) and this field should contain the real title. Don’t worry too much about this as it is rare�Determines what to display on the screen when viewing the disc�Must be 32 characters or less��Producer�The label which produced the disc�Whichever label produced the disc will receive money from sales�Must be 32 characters or less�������Company Attributes����������Cash�How much money the company has�The more money a label has the better the facilities, promotion and bands it can afford�New Label - 1,000,000

Poor - 5,000,000

Average - 20,000,000

Good - 50,000,000

Mega labels (SONY, Virgin etc) - Up to 250,000,000��UK Reputation�How well known and respected the label is in the UK�The higher this is the more likely a band is to sign for the label (particularly those yet to venture abroad)�Poor - Below 30

Average - 50 - 70

Big - Above 80��Global Reputation�As above only world-wide�As above except it influences acts yet to break into the UK market more�As above��Confidence�The level of confidence the board have in you�The higher this is the more likely you are to keep your job, get extra cash etc���Min Cash�The amount of money a company must have in reserve�The higher this is the less money is available but the less the risk of bankruptcy�An estimate is provided by the editor��Style�The style of music (if any) the company specialises in�Companies with a certain style will only sign bands of that style. This makes them more attractive to bands of that style but restricts their options somewhat�NOTE - If the style entered is not a recognised by the program the company will not be able to sign any bands

Enter ‘None’ if they sign all types of band e.g. SONY��Departments�The number of each quality of personnel employed by each department�The more people employed (and the better quality) the better the label will be able to serve bands, making them more attractive to groups�World Class - Over 20 excellent employees

Good - 10 Excellent, 5 good

Average - 10-15 good

Poor - 5 average, 5 poor, 5 unproven�������Song Attributes����������Quality�How good the song actually is�The better the song is the more copies each disc it is on is likely to sell�Poor - Below 40

Average - 50 - 70

Good - 70 - 90

Anthem of a generation - Above 95��Band�The name(s) of band(s) who have recorded the song��Each band name must be 32 characters or less��Album�The name(s) of the disc(s) the songs have appeared on�This contributes to the quality rating of each disc�Each disc title must be 32 characters or less��Disc Band�The name of the band who recorded the previously specified disc�This also contributes to the quality rating of the disc�Each band name must be 32 characters or less��Song Type�What kind of song it is (e.g. single, B Side etc)�Singles contribute to the quality of a disc more than b-sides etc�Song type should be either Single, Album Track or B-Side. If it is anything else it will be treated as an album track��Writer’s Name and Surname�The forename and surname of the person who wrote the song���������Personnel Attributes����������Job�What the role of the person is (e.g. Security, Hospitality etc)�Determines which departments of companies they can work in�Must be 32 characters or less.

Unless the job title is one of the 8 department titles the person will not be able to work for any companies��Ability�How good the personnel is at their job�The better they are the better they will be at motivating and getting the most out of the department they are in charge of, thus improving their performance�Poor - Below 30

Average - 40 - 65

Good - 70 - 80

Excellent - Over 90��Reputation�How well known the person is�The higher this is the higher the wage they are likely to demand. The appointment of a person with a good reputation may also help to improve department morale�Unknown - 0 - 20

Poor - 20 - 40

Average - 40 - 60

Good - 60 - 80

Excellent - Above 80��Company�As with artist����Age�As with artist����Gender�As with artist����Contract end week�As with artist����Contract end year�As with artist���������TV Prog Attributes����������Quality�How good well respected and watched/read/listened to the media is�The higher this is the higher profile bands will have to be to get a slot on the show but the more good it will do to their reputation�Poor - Below 40

Average - 40 - 70

Good - 70 - 100��Promotion Type�What kind of media it is�TV shows are more watched and consequently generate more sales than a newspaper article�Must be Radio, TV, Newspaper or Magazine or it will not be listed under any of the promotion options�������Venue Attributes����������Capacity�The amount of people the venue can theoretically hold�The higher this is the more tickets can be sold and so the more money can be made���City�The name of the city the venue is in��Must be 32 characters or less��Country�The name of the country the venue is in��As above��Continent�The name of the continent the venue is in�Determines which type of tours the venue will be listed as a potential venue under�Must be either Europe, Asia, North America or South America to be listed under those tour options. Other continents (e.g. Oceania, Africa etc) will be listed only under World Tours�������Style Attributes����������Style�The name of the style�Any bands with this style will use its attributes to determine their fortunes���Popularity�How popular the style of music is�The more popular it is the more records a band of that style will shift�100 - Mainstream

80-99 - Popular

50-79 - Slightly Alternative

Less than 50 - Very little chart impact��Lifespan�The absolute longest a group of that style can keep going�This determines roughly when a band will retire�Rock - Around 40 years

Indie - 15-20

Boy Band - 8��
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